


2024 PromoCorner Media Planner
Let us help you market your identity!

Twenty-five years after our first email broadcast was sent out to the Promotional
Products Industry, we continue to be a leader in digital marketing services. Lots has
changed since that first email, but one thing remains the same: our commitment to
help companies market their identity in creative and innovative ways.

Whether you're looking to...

Send email broadcasts

Convert your catalog to a digital PageFlip
Advertise your products with fun and trendy videos
Get some help with social media

Be heard by thousands with a sponsorship ad
Share your message on a banner ad

...we have you covered!

PromoCorner offers services for both suppliers and distributors at price points that fit
most any budget. We are happy to customize our marketing packages to meet your
company'’s needs.

Our dedicated team is here to support you every step of the way. We look forward
to working with you to market your identity in 2024.
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PromoFlash email broadcasts

Let us get you in front of our expansive Distributor database!

e Sent to our list of over 35,000 Distributors.

e All flyers are housed on our PromoOffers webpage.

e Flyers are included in our Daily + Weekly Offers emails.

e Thumbnails of your previous three emails are located at the bottom of your current email.
e Distributors can easily customize and forward the client safe version to their customers.

e Easily share flyers to your Social Media accounts (Facebook, Twitter, LinkedIn, Pinterest).

e View real-time analytics whenever you want through your PromoCorner.com log-in.

52 WEEKS ... $300 per week
52 PromoFlash broadcasts, 52 Weekly Offers, 260 Daily Offers

26 WEEKS ...t $400 per week
26 PromoFlash broadcasts, 26 Weekly Offers, 130 Daily Offers

T2 WWEEKS ..ttt e e e e e $450 per week

B WEEKS ...ttt e e $500 per week
6 PromoFlash broadcasts, 6 Weekly Offers, 30 Daily Offers

A WWEEK THAl e e e e e e e e e reeeeees $1,500 total
4 PromoFlash broadcasts, 4 Weekly Offers, 20 Daily Offers
Trial must be used within 12 weeks. For first time customers only. Paid in full, upfront.
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Indulge In Your
Favorite Beverage

"l have had the pleasure of using PromoCorner's PromoFlash for a year now, and | must
say the experience has exceeded my expectations. Not only are they sent to over 35,000
distributors, but it gives the users the opportunity to customize them to be customer-
friendly - boosting the shareability and reach of our ads! | am also able to track real-time
analytics to keep track of performance. | highly recommend expanding your distributor
database with PromoCorner!"

- Alexia Leon . Marketing Coordinator at IDProductsource

SPECIFICATIONS

750 px wide X 1728 px long max (750 px X 900 px for full flyer to appear in Digest thumbnail).
PDF, JPG, GIF saved at a minimum of 72 dpi and in RGB format.
PDFs should have fonts embedded.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

When submitting artwork as HTML, you must provide absolute paths to your file on your server.
Good: <img src="http://www.mydomain.com/images/myartwork.jpg" >

Bad: <img src="/images/myartwork.jpg">

Email across all devices does not allow for external stylesheets, all styling must be done inline.

Marketing Services available for advertisment design, see page 24.
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https://www.promocorner.com/about-promoflash.aspx

PromoFlash Platinum email broadcasts

Be seen first with top row placement on our website & emails.

e One (1) of four (4) top row placements on the PromoOffers webpage for the month.

e Two (2) PromoFlash email broadcasts (same art) during the month - first & third weeks.
e Top placement in Daily + Weekly Offers emails during the month.

e Artwork is due by the 23rd of the month prior to the month your ad will run.

NOTE: If artwork is late, it will run for the remainder of your contracted timeframe.

We are not able to extend run dates.

6 IMONTNS ..o $1,300 per month
6 Months on PromoOffers, 6 Months in Daily & Weekly Offers, 12 PromoFlashes

S IMONTRS . $1,400 per month
5 Months on PromoOffers, 5 Months in Daily & Weekly Offers, 10 PromoFlashes

A IMIONTNS ..o $1,500 per month
4 Months on PromoOffers, 4 Months in Daily & Weekly Offers, 8 PromoFlashes

SIMONTRS .o $1,700 per month
3 Months on PromoOffers, 3 Months in Daily & Weekly Offers, 6 PromoFlashes

2 IMONTNS ..ottt $1,800 per month
2 Months on PromoOffers, 2 Months in Daily & Weekly Offers, 4 PromoFlashes

T IVIONTN oo et $2,000 per month
1 Month on PromoOffers, 1 Month in Daily & Weekly Offers, 2 PromoFlashes

6 2024 PromoCorner All programs must be completed within one year.



UPF 50° PERFORMANCE STYLES

TASTE THE DIFFERENCE
Vacuum Insulated & Ceramic Inner Lining

750 px wide X 1728 px long max (750 px X 900 px for full flyer to appear in Digest thumbnail).
PDF, JPG, GIF saved at a minimum of 72 dpi and in RGB format.
PDFs should have fonts embedded.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

When submitting artwork as HTML, you must provide absolute paths to your file on your server.
Good: <img src="http://www.mydomain.com/images/myartwork.jpg" >

Bad: <img src="/images/myartwork.jpg" >

Email across all devices does not allow for external stylesheets, all styling must be done inline.

Marketing Services available for advertisment design, see page 24.
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weekly closeout specials

Move your unwanted stock with a featured closeout sale.

¢ Included in a Weekly Closeouts digest email on Fridays.
e Flyer will be included in the digest for four (4) consecutive weeks.
e Flyers are housed on our Closeouts webpage for four (4) consecutive weeks.

* Flyers can be expired prior to the end of the four (4) weeks if you sell out of stock.

e Must state CLOSEOUT and WHILE SUPPLIES LAST.

Flyer Examples

5 SELPROMO

WHILE

CLOSEOUT w
DEALS

V—Wﬂs—&%ﬂi—w—
NOwW
$8.25.

24 pos. minimum

NOW. $ 2 99t
MIN 100+

« Acrylonitrile Styrenc (AS) water
bottle, 260z

« Easy twist off color accent ca Style 3507 Squiggly Features:
st

ANOT43 Recycled Square Notebooks

Pricnldes 1] o (1) cationmprin
AVAILABLE IN 4 COLORS Screnchargeof 4006 pr colr

m - m - sl et 146
‘ A
www.stregisgrp.com
1 =17 ClOSEOUL AdS ..o $150 per ad

4 Consecutive Weeks in Closeout Digest, 4 Consecutive Weeks on Closeout Webpage

124 ClOSEOUL AS ...t $100 per ad

4 Consecutive Weeks in Closeout Digest, 4 Consecutive Weeks on Closeout Webpage

8 2024 PromoCorner All programs must be completed within one year.
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"The Closeout ads through PromoCorner paid for themselves within a day or two. If you're
looking to clear inventory and create space on the shelf, there's no better ROl than the
PromoCorner Closeout ads."

- Guy Malk . Chief Marketing Officer at St. Regis

SPECIFICATIONS Must be paid in full upfront.

750 px wide X 1728 px long max (750 px X 900 px for full flyer to appear in Digest thumbnail).
PDF, JPG, GIF saved at a minimum of 72 dpi and in RGB format.

PDFs should have fonts embedded.

Must include 'Closeout' and 'While Supplies Last' on the flyer.

Limited to one product per flyer.

Flyers must be uploaded via our Upload Link.

We cannot use HTML artwork for Closeout flyers.

All proofs are waived and artwork cannot be swapped out due to error or early expiration.

Marketing Services available for advertisment design, see page 24.
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https://www.promocorner.com/promooffers/?closeouts=true

PromoJournal Ad content advertising

Be seen alongside the industry's top blogs, podcasts, & videos.

e All flyers are housed on our PromoJournal webpage.

e Flyers are included in our Daily + Weekly Offers and PromoJournal Digest emails.

e Distributors can easily customize and forward the client safe version to their customers.
* View real-time analytics whenever you want through your PromoCorner.com log-in.

e Easily share flyers to your Social Media accounts (Facebook, Twitter, LinkedIn, Pinterest).

52 WEEKS ... $300 per week
Posted Sundays, 52 Weekly Offers, 260 Daily Offers & PromoJournal Digests

26 WEEKS ...t $400 per week
Posted Sundays, 26 Weekly Offers, 130 Daily Offers & PromoJournal Digests

T2 WEEKS .ot $450 per week

B WEEKS ..t $500 per week
Posted Sundays, 6 Weekly Offers, 30 Daily Offers & PromoJournal Digests

B WNEEK THIAI oot e e e e e e e e e e e e e e $1,500 total
Posted Sundays, 4 Weekly Offers, 20 Daily Offers & PromoJournal Digests
Trial must be used within 12 weeks. For first time customers only. Paid in full, upfront.

10 2024 PromoCorner All programs must be completed within one year.



* Over 100 Styles & Colors

*Foil-Stamped & Ink Printed

816 px wide X 1056 px long.

PDF, JPG, GIF saved at a minimum of 72 dpi and in RGB format.
PDFs should have fonts embedded.

We cannot use HTML artwork for PromoJournal Ads.

Video files must be sent as YouTube links.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

Marketing Services available for advertisment design, see page 24.
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https://promojournal.com/

IdentityCollection digital lookbooks

Showcase your products in a two-page lookbook spread.

e Emailed four (4) times during the month to our Distributor database.

e All lookboks are posted to our Facebook, Twitter, LinkedIn for easy shareability.
e Housed on promocorner.com for 12 consecutive months.

e Archived on promojournal.com.

e Distributors can easily customize and forward the client safe version to their customers.

2024 Editorial Calendar

ECO-FRIENDLY OUTDOORS USA MADE
Ad Closes 2/19 Ad Closes 3/18 Ad Closes 4/22
Eco-Friendly, Sustainable, Recycled, etc. Apparel, Games, Drinkware, Skincare, etc. Products that are Made in the USA

IdentityColtaction

OCTOBER 2024 \
“
A

@Q=%

' \» \_\ \" A

-
y

HOLIDAY GIFTS
Ad Closes 5/20 Ad Closes 7/22 Ad Closes 9/23
Personal Care, Apparel, Drinkware, etc. Food, Packaging, Cards, High End, etc. Top Selling Products with Inventory

12 2024 PromoCorner All programs must be completed within one year.



JUNE 2023 OUTDOORS MAY 3 ECO-FF APR 2023 MADE IN THE USA MAR 2023 GIVEBACK

BE KIND
HAVE GRACE
GIVE THANKS
SPEAK LOVE

STAY SWAGGY

L

"We had great response from our partnership in the IdentityCollection. Our team was able
to elevate the theme to match our best-selling products along with delivering a strong
message through content. With the varying distribution methods, it allowed great visibility
and created an interactive user experience we really appreciated.”

- Patrick Napurski . President at IDLine — Halls & Company

SPECIFICATIONS $650 per editorial

Two (2) pages each at 816 px wide X 1056 px long.

PDF, JPG saved at a minimum of 72 dpi and in RGB format.

PDFs should have fonts embedded.

PDF must be saved as pages and not spreads.

We cannot use HTML artwork for IdentityCollection Ads.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

You must provide your social handles to be tagged on Facebook, Twitter, LinkedIn.

Marketing Services available for advertisment design, see page 24.
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https://www.promojournal.com/Identity-Collection/?d=Identity+Collection

PageFlip digital catalogs

Save money on printing and mailing costs with a digital catalog.

e All catalogs are housed on our PromoCatalogs webpage.

e All catalogs are included in PromoPages for Distributors to create customized catalogs.

e Distributors can easily customize and forward the client safe version to their customers.

* View real-time analytics whenever you want through your PromoCorner.com log-in.

e Easily share catalogs to your Social Media accounts (Facebook, Twitter, LinkedIn, Pinterest).
e Send two (2) PromoFlash email broadcasts for one (1) catalog of your choice.

e Upload unlimited catalogs* with unlimited pages and free updates until August 31.

PageFlip Examples

January - July
SPECIALS FAmericanna

USA MADE COLLECTION 2023

STERLING SPECIALLY PRICED
€T Class LIMITED QUANTITIES

Label
Product
. Guide

Make the% Impression

HEALTH + WELLNESS GEEED  cooxecutrers @ bay siate 2023

BRANDED PRODUCTS ENTERPRISES LTD. CATALOG

\\\Ilr ///

~ -

[[$50 SELF-PROMOS]|

exclusively for distributors

Full Line Catalog | Custom Pricing Catalog | Specials | USA Made
Lookbooks | Self-Promotions | Mid-Year Launches | Holiday Gifts | Etc.

14 2024 PromoCorner All programs must be completed within one year.



USA MADE COLLECTION 2023

4

"PageFlip is an easy and affordable way to get all of our catalogs in front of our customers
and they can customize them with their logo! | also love the added touch of the page
flipping animation to give it a realistic look."

- Josette Bosse . Director of Customer Relations at Bay State & Americanna

SPECIFICATIONS $2,000 total

PDF saved at a minimum of 300 dpi and in RGB format.
PDF should have fonts embedded.

PDF must be saved as pages and not spreads.

We cannot use HTML artwork for Digital Catalogs.
Easily Upload your catalogs to promocorner.com/sendit.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

*Unlimited catalog uploads are per line not per customer.

2024 PromoCorner 15


https://www.promocorner.com/promocatalogs

PageFlip Platinum digital catalogs

Be seen first with top row placement on our website.

e One (1) of four (4) top row placements on the PromoCatalogs webpage per month.
e Also featured on the PromoCorner.com homepage.

* Included in one (1) PromoFlash email broadcast featuring Platinum Catalogs each month.

e All the benefits of PageFlip listed on page 14.

PageFlip Examples
Logomark™
PELEROMOQ M. TRENDING
gz & NEW

Collection 2023
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m Proudly made in the USA
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SPECIFICATIONS $500 per month

PDF saved at a minimum of 300 dpi and in RGB format.
PDF should have fonts embedded.

PDF must be saved as pages and not spreads.

We cannot use HTML artwork for Digital Catalogs.
Easily Upload your catalogs to promocorner.com/sendit.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.

*Pricing is per placement not per customer.

2024 PromoCorner 17


https://www.promocorner.com/promocatalogs

Banner Ads website & digest email

Gain additional exposure and direct customers with a CTA.

e Website: One (1) of two (2) spots on PromoCorner.com + PromoJournal.com for the month.
e Digest: One (1) of three (3) spots in Daily + Weekly Offers emails for the month.
e Attract more attention with an animated GIF banner.

e Direct Distributors where you want them to go by including a call-to-action and link.

Website Banner Ad

PromoCorner.com, PromoOffers Webpage, Supplier Catalogs Webpage,
PromoJournal.com, PromoJournal Digest emails

T2 MONTN et $2,000 per month
6 IMONTN <. $2,500 per month
SIVONTN e et $3,000 per month

Digest Banner Ad
Daily Offers, Weekly Offers emails

T2 IVIONTN e et e e e e e e e e e e e e e e e e e e e e e $1,800 per month
6 IMONTN <. $2,200 per month
SIMONTN <o $2,500 per month

18 2024 PromoCorner All programs must be completed within one year.



IPNSAVE | Expires 06/30)

/ﬁ )%, L " HO. .
dog i uc 100 1= DRINKWARE DEALS
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MakeMone SHOPNO

SPECIFICATIONS

800 px wide X 150 px long.
JPG, PNG, or GIF saved at a minimum of 72 dpi and in RGB format.

We cannot use HTML artwork for Banner Ads.

Must also provide a link to where you would like the ad directed.

Marketing Services available for advertisment design, see page 24.
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https://www.promocorner.com/about-promobanner.aspx

Greet visitors first on promocorner.com & promojournal.com.

e Appears on our PromoOffers and PromoCatalogs webpages and PromoJournal.com.

® Included at the bottom of every Daily + Weekly Offers emails for the month you choose.
e Reappears 15 minutes after visitor's site inactivity.

e Artwork can be still graphics or animated GIFs.

e Direct Distributors where you want them to go by including a call-to-action and link.

Pop-Up Ad Example

Events | Webinars | New Products | Specials | Etc.

20 2024 PromoCorner All programs must be completed within one year.
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SPECIFICATIONS $2,500 per month

800 px wide X 420 px high.
JPG, PNG, or GIF saved at a minimum of 72 dpi and in RGB format.
We cannot use HTML artwork for Pop-Up Ads.

Must also provide a link to where you would like the ad directed.

Marketing Services available for advertisment design, see page 24.
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https://www.promocorner.com/about-popup.aspx

Sponsorships podcast & video

Broaden your advertising reach with sponsorships.

e Showcase your company alongside the industry's leading podcasts and video series.

e Podcasts are hosted on our SoundCloud Channel and shared to top Podcast Providers.*
e Videos are hosted on our YouTube Channel.

e All podcasts and videos are housed on PromoJournal.com.

e All podcasts and videos are shared on our Facebook, Twitter, and LinkedIn.

e All podcasts and videos are included in PromoJournal Digest emails.

Delivering Marketing JOY ......c.cooiiiieeeee s $300 per episode
Weekly Video Series - Wednesdays, 4-Week Buy, Ad Card at Beginning

A. Madl's CloSEt ... e $300 per episode
Monthly Video Series - Last Thursday, Must Supply Three (3) Products*

The RUNOWN ..o $300 per episode
Bi-Weekly Video Series - Second & Fourth Fridays, Read at Beginning and End

The Monday MINUEE ........cccceiiii e $400 per month
Weekly Video Series - Mondays, 4-Week Buy, Ad Card at End

PUITAINGU . $400 per month
Weekly Video Series - Tuesdays, 4-Week Buy, Logo with Voiceover at Beginning

Promos With PUIPOSE ........coiiiiiiiiiiccces s $500 per article
Monthly Blog Series - First Thursday, Includes One (1) PromoJournal Ad**

22 2024 PromoCorner All programs must be completed within one year.


https://www.promojournal.com/Delivering-Marketing-Joy/?d=Delivering+Marketing+Joy
https://www.promojournal.com/A-Madls-Closet/?d=A.+Madl%27s+Closet
https://www.promojournal.com/The-Rundown/?d=The+Rundown
https://www.promojournal.com/The-Monday-Minute/?d=The+Monday+Minute
https://www.promojournal.com/buildingU/?d=buildingU

PC_' The Rundown with Ameliaand Lori - June 23rd, 2023~ ep6£'1
= \ 3 s

0:00 / 34:49

Ad Cards must be in created in a 16:9 ratio.
JPG, PNG, GIF saved at a minimum of 72 dpi and in RGB format.

We cannot use HTML artwork.
*Product samples and talking points for each product must be mailed to our Baldwin City, KS office
at least two (2) weeks prior to your sponsor week. Products will not be returned unless specified and
a return shipping label is provided.

**See page 11 for PromoJournal Ad specifications.

You must provide your social handles to be tagged on Facebook, Twitter, LinkedIn.

Marketing Services available for Ad Card and PromoJournal Ad creation, see page 24.
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A unique twist on advertising how promo is used everyday.

e All videos are housed on PromoJournal.com.

e All videos are hosted on our YouTube Channel.

e All videos are shared on our Facebook, Twitter, Instagram, and LinkedIn.

e All videos are included in the PromoJournal Digest emails during your sponsored week.
e All videos are sent in a Weekly Wrap-Up PromoFlash on the Friday of your week.

® YouTube links for each episode are provided after the air week.

—_

PROMO&JOURNAL Blogs Podc { Sponsored Departments ~ Login

=

# g —
DRINKWARE DEALS = o /" A

Use Code: SIPNSAVE | Expires 06/30/23 ° y Se" Mats MADE IN
: " ;

MakeMoney. = . T . | | ——

NO ART OR SET-UP FEES | FREE VIRTUALS | § DAY PRODUCTION

Wireless Presenter Laser Remote from KTI Wireless Charging Boom Speaker from KTI Badge Vault Online Release Program from Vault

Wireless Charging Pad from KTl Promo 4
Promo Promo Promotions
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Printed product samples and talking points for each product must be mailed to our Austin, TX office

at least two (2) weeks prior to your sponsor week.
Products will not be returned unless specified and a return shipping label is provided.

You must provide your social handles to be tagged on Facebook, Twitter, Instagram, LinkedIn.
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https://promojournal.com/PromoErrday/?d=PromoErrday

Marketing Services design creation

Time saving, high quality graphic design creations.

e Introductory meeting to review your goals, learn brand standards, and discuss plan.
e Monthly or quarterly meetings to review current, future, and potential projects.

* Checklist of run dates and due dates to help everyone stay organized.

CUStoMIZEd Plan .......c.oiiiiicc Call For Pricing
Or choose from the list of offerings below to expand your marketing reach.

PromoFlash DESiGN .....eeeeeiiiiiiiiiiiiiii et e e $200 Per Ad
PromoJournal Ad DeSign ....eeeeeeeeiieeeeeiiie et $200 Per Ad
IdentityCollection Ad DeSIgN ...uuuuuuuueeiieiiieeieiiiiiiiiiiiiie e $400 Per Ad
Banner Ad DESIGN ...uuueeieeiiiieiiiiieiiiie et e e e e eeeeeeee $200 Per Ad
POP-UP Ad DESIGN vttt ettt e e $200 Per Ad
Ad Card DESIGN w.eeuuuiieieiiiiiiiiiiiiiii ettt e e e e et e ee e $200 Per Ad
Logo Design & Brand GUIdelines ......cccuuuuiiiiiiiiiiiiiiiiiiiiieeccceicec e Call For Pricing
Monthly Marketing Trial ........cooiiii e $2,500 total

One (1) PromoFlash, One (1) PromoJournal Ad, Four (4) Social Media Graphics
PromoFlash art emailed twice during month, PromoJournal art emailed once during month.
Trial must be used within 12 weeks. For first time customers only.

26 2024 PromoCorner
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"Without PromoCorner, it would have been almost impossible for a small company like ours
to market our products. As a small supplier, our art department was not able to take on the
email blast marketing that we needed in order to promote our company. Holding our hand,
PromoCorner helped us get started and is always there if we need help or have questions.
Thank you for helping us grow our business!"

- Diane Chapman . President at FlexSystems® USA Inc

SPECIFICATIONS

Must provide clipped images (transparent background), lifestyles, vector logo & icons, font files
two (2) weeks prior to run date to allow for design time and one (1) round of edits.

Please provide a Style Guide if you have one.
Must also provide a link to where you would like the ad directed, if applicable.

If subject lines are not provided we will use our discretion.

PromoFlash, PromoJournal, IdentityCollection

Once artwork is proofed and approved it cannot be swapped out due to error or changes.

Logo Design:
Files provided include vector art (Al and EPS), JPG, TIFF, PNG.
Brand Guidelines include PDF and INDD (packaged).

2024 PromoCorner 27
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Social Media Services content creation

Be where your customers are while building brand loyalty.

e Social platforms include Facebook, Instagram, Twitter, LinkedIn.
e Curated plan to help your pain points on social media.
e Quarterly meetings to review current, future, and potential projects.

* Checklist of run dates and due dates to help everyone stay organized.

CUStoMIZEd Plan .......c.oiiiiicc Call For Pricing
Services available include:

Social Media Profile Refresh
Header/Cover Graphic
Profile Image Graphic
Social Bio Update

Social Media Posting
Existing Content: Flyers, Videos, Graphics
New Content Creation: Graphic Images & Short Video (no audio)
Carousel of Existing Content, New Content, or Combination
Stories (Facebook and Instagram) of Existing Content, New Content, or Combination
Copy (Talking Points Must Be Provided)

Social Media Interaction
Monitor for Spam
Reply to Comments
Interact with Tagged Posts and @Mentions
Manage Direct Messages
FAQs and Best Responses Must Be Provided

28 2024 PromoCorner All programs must be completed within one year.
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Our FriXion® Synergy Clicker has a patented Synergy
| Tip with a sleek matte black barrel and a fun
I assortment of accent colors and ink sure... See more

"Their team possesses a remarkable sense of aesthetic, ensuring that every piece of content
they produce is visually captivating, on-trend and aligned with our brand goals. From
stunning lifestyle images and videos to engaging Instagram reels, PromoCorner's creative
output is impressive. Their assets have elevated our brand presence on social media,
capturing the attention of our target audience and leaving a lasting impression."

- Anastasia Stefanos . Account Specialist at Pilot Pen Promotional Products

SPECIFICATIONS

Vector logo file(s) must be provided - Al or EPS.
Brand Guidelines (if available) and all typeface files must be provided for brand consistency.

Existing content must be provided one (1) week prior to posting date.
Any assets for new content creation must be received two (2) weeks prior to posting date.

New content creation must be approved one (1) week prior to posting date.

Posting and Interaction:
We must be made an admin to your social platforms or given passwords where applicable.

Accounts are monitored Monday - Friday (9:00am - 4:00pm ET) excluding days we are closed.

2024 PromoCorner 29
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Video Services spotlights & commercials

Share your story in the fastest growing advertising medium.

e Show off your products or tell your company's story with the hottest form of advertising.
e Videos will NOT be shared on PromoCorner.com nor our social media accounts.
e All videos will be provided in the file format(s) you need, MP4 is standard.

e Videos are ideal to share on social media, linked in emails, or housed on your website.

Product SPOTIIGNT ..o $700 - $1,200

15 - 30 Seconds, Showcase Products in a Lifestyle Environment, Final File Provided

CUSTOM ProOJECES ..o e Call For Pricing
Let's get creative with advertising your company

30 2024 PromoCorner All programs must be completed within one year.
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Printed product samples and talking points for each product must be mailed to our Maynard, MA

office at least four (4) weeks prior to your final production date.

Products will not be returned unless specified and a return shipping label is provided.
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Paid Programming video & podcast

Extend your sales & marketing reach with paid programming.

e All programs are housed on PromoJournal.com.

e All videos are hosted on our YouTube Channel.

e All programs are shared on our Facebook, Twitter, and LinkedIn.

e All programs are included in the PromoJournal Digest email on the day they air.

e All programs will be labeled 'Paid Programming'.

Paid Programing ....ccoceeee e $500 per episode
Podcasts, Video Series, Commercials, etc.
Each program (aka episode) is shared one (1) time.
Programs will not be posted until paid in full.
No refunds if programs are requested to be pulled after receipt.
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Got Your Back by PromoEQP - Label Works
Got Your Back
412072022 | PromoEQP, Got Your Back

f¥in

PCT Got Your Back=Label Works - Sponsored by PromoEQP
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lan Swope began his career working for SmartBlast over 13 years ago and made his mark as a service provider helping
on the supplier side. Since 2016 he has been helping distributors be their own competitive advantage with access to

Your video, podcast, commercial, etc. must be ready to go (100% complete).
All episodes are due one (1) week before air date.

We strongly suggest keeping the content under 30 minutes.

Videos can be submitted as YouTube/Vimeo links or video files.

Podcasts must be provided as an embed code.

You must provide your social handles to be tagged on Facebook, Twitter, LinkedIn.

2024 PromoCorner 33
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Artwork Specifications requirements

PROMOFLASH + PROMOFLASH PLATINUM + CLOSEOUTS

750 px wide X 1728 px long max (750 px X 900 px for full flyer to appear in Digest thumbnail). PDF, JPG, GIF
saved at a minimum of 72 dpi and in RGB format. PDFs should have fonts embedded.

Must also provide client-safe (end-user) ads that Distributors can send to prospects.
Closeouts must state CLOSEOUT and WHILE SUPPLIES LAST on the flyer.

When submitting artwork as HTML, you must provide absolute paths to your file on your server.
Good: <img src="http://www.mydomain.com/images/myartwork.jpg" >
Bad: <img src="/images/myartwork.jpg">

Email across all devices does not allow for external stylesheets, all styling must be done inline.
We cannot use HTML artwork for Closeout flyers.

PROMOJOURNAL AD

816 px wide X 1056 px long max. PDF, JPG, GIF saved at a minimum of 72 dpi and in RGB format. PDFs
should have fonts embedded.

We cannot use HTML artwork for PromoJournal Ads.
Video files must be sent as YouTube links.
Must also provide client-safe (end-user) ads that Distributors can send to prospects.

IDENTITYCOLLECTION

816 px wide X 1056 px long. PDF, JPG saved at a minimum of 72 dpi and in RGB format. PDFs should have
fonts embedded. PDF must be saved as pages and not spreads.

We cannot use HTML artwork for IdentityCollection Ads.
Must also provide client-safe (end-user) ads that Distributors can send to prospects.

PAGEFLIP

PDF saved at a minimum of 300 dpi and in RGB format. PDF should have fonts embedded. PDF must be
saved as pages and not spreads.

We cannot use HTML artwork for Digital Catalogs.
Easily Upload your catalogs to promocorner.com/sendit.

BANNER AD

800 px wide X 150 px long. JPG, PNG, or GIF saved at a minimum of 72 dpi and in RGB format.
We cannot use HTML artwork for Banner Ads.

Must also provide a link to where you would like the ad directed.

POP-UP AD

800 px wide X 420 px high. JPG, PNG, or GIF saved at a minimum of 72 dpi and in RGB format.
We cannot use HTML artwork for Pop-Up Ads.

Must also provide a link to where you would like the ad directed.

PROMOERRDAY + VIDEO SERVICES

Printed product samples and talking points for each product must be mailed to our Austin, TX office at least
four (4) weeks prior to your final production date.

Products will not be returned unless specified and a return shipping label is provided.
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PromoCorner is not responsible for any error in information that was provided to us. We will make one (1) round of "reasonable
corrections" at no charge during the proofing process. Any additional corrections or those deemed beyond reasonable will assess
an additional artwork charge of $50 - $100 depending on the extent and time involved to make the changes.

Amelia Madl
VP of Supplier Sales

amelia@promocorner.com
785.393.9583

Jessica Onions
Art Director

jessica@promocorner.com
865.413.0455

Andrea Derby
Sales Coordinator
andrea@promocorner.com
508.922.7040

Halle Moore
Marketing Assistant
halle@promocorner.com
774.454.3046

Laurie Moore
Client Services Director
laurie@promocorner.com
774.454.3046

Maddie Bottasso

Marketing Assistant
maddie@promocorner.com
978.793.3521

In the event of non-completion of your contract, we retain the right to apply back charges for all advertisements utilized
at the minimum quantity pricing. Should you have already been charged, we will adjust the charges to reflect the

difference in price between the contracted rate and the minimum quantity pricing.
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https://www.promocorner.com/
https://www.facebook.com/promocornerspecials
https://www.instagram.com/promocorner/
https://twitter.com/promocorner
https://www.linkedin.com/company/promocorner/posts/?feedView=all&viewAsMember=true
https://www.youtube.com/PromoCornerVideos
https://www.tiktok.com/@promocorner
https://www.pinterest.com/promocorner/pins/



