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Education Promo Picks by Region.

NORTHEAST: Focuses on high-utility items for its dense concentration of
private universities and prep schools.

SOUTH: Driven by a massive collegiate sports culture, they prioritize
high-volume branding and school spirit.

MIDWEST: Favor functional products that bolster student productivity and
community recruitment efforts.

WEST: Reflecting regional cultural values, they prioritizes innovation and
environmental responsibility.

MIDWEST
Power Banks
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