
Education generates approximately $3.6 billion in promo sales, as institutions 
increasingly use branded merchandise to remain competitive in student 
recruitment, retention, and alumni engagement. By integrating functional 
items like notebooks for K-12 students or apparel for colleges and universities, 
educational institutions create emotional connections and a sense of school spirit 
that transforms products into emotional connections - serving as a “badge of 
identity” for students. Furthermore, these items are kept and used repeatedly, 
offering a low cost-per-impression and high recall rate, making them an essential 
strategy for schools navigating competitive enrollment landscapes.
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